I
t is refreshing to see creators mobilize and take advantage of the Web as a tool of their trade in the era of digital publishing. Of late, it is hard to recall a project more exciting than Cartozia Tales, a small group storytelling venture that recently crowdfunded the first ten printed issues of its independent comics anthology. The group is clearly savvy of the Web as a tool for both creation and distribution. 4 The zine-like references harken back to the endless D&D sourcebook days of Gary Gygax and Dave Arneson at TSR and will be instantly familiar to role-players.
The four-heads-tall characters and anthropomorphic animals are evidence of the books' all-ages format. "If you can read," they offer, "you're part of the audience we imagine."
5
This approach has gained praise from both Comics Alliance's Chris Sims 6 and Geek Mom's Jenny Williams.
7
The Cartozia group was also forward-thinking enough to include "Libraries and Librarians" as a backer level on their Kickstarter, complete with promotional materials and an allusion to a librarian character in their world:
LIBRARIES 
